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FORESTS = PRODUCTS = INNOVATION

Opportunities for fibre innovation

Beyond boundaries




A real need for solutions
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UN CLIMATE CHANGE CONFERENCE
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Global brands driving sustainability
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i’m lovin’ it
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Return to a bioeconomy

Oil consumption

1000

A brief

Living off the land moment in Living off the land again
history
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Oil economy to bioeconomy

Oil refinery Biorefinery
Use of biomass
- Fossil 1
resources ‘I‘

Petrochemlcal processes Bio processes
Fuel Chemical Materials Fuel Chemical Biomaterials
products products
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Redesigning the landscape

Avoided
erosion
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¢ Carbon
- sequestration
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timber
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Low Low

Right land use, right location, right resources
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Food and fibre innovation
across sectors
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Renewable resources In built environment

Renewable
Breathable
Useable




Automotive — back to the future
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Healthcare — past and present
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CUBED BY

ﬂUININE

TAKE THE STANDARD
TREATMENT

SEE YOUR PHYSICIAN

MISS. STATE BOARD OF HEALTH
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Forest under-cropping
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Smart packaging

Your pack is authentic,
confidence!

enjoy with
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Rural plastic waste elimination
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Change Is an opportunity
for Innovation
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Preparing for future events

Made from plants
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Circular bioeconomy — a world of opportunities
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