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“The first farmer was the 
first man. And all historic 
nobility rests on the 
possession and use of land”

Ralph Waldo Emerson
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Farming is a job where 
you work 80 hr/wk
for below minimum 
wage to feed someone 
that thinks you're trying 
to poison them!
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“People have never cared more 

nor known less 

about how their food is produced”

-Jack Bobo
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We must produce almost as 

much food in the next 30 years 

as we did in the last ~2000 years

This is really important, because we have a 
massive challenge facing us
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Three parts to this

1. How do people form their opinions?

2. Consumer trust

3. Digital age
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Opinion
Opinion

Opinion

Opinion

Opinion



 John Roche, MPI

Standard setting



 John Roche, MPI

Standard setting
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Standard setting



 John Roche, MPI

What constitutes evidence in a post-science 
world
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“Magazine covers warn us of coming 

anarchies, plagues, epidemics, and 

so many ‘crises’ (farm, health, 

retirement, welfare, energy, deficit) 

that copywriters have had to escalate 

to the redundant “serious crisis.”
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Confirmation bias
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The digital age!



 John Roche, MPI

Propaganda
“information that is not objective and is 
used primarily to influence an audience and 
further an agenda, often by presenting facts 
selectively to encourage a particular 
synthesis or perception”
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Behistun inscription (c 500 BC)
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The digital era

• Propaganda is the same;

• Medium is more pervasive;

• We use the same media!
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Consumer Trust!
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• Anti GM

• Anti 1080

• Anti fluoride

• Anti chloride

• Anti vax
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What do Kiwi’s think about science?

• 90% - important subject to study;

• 83% - worthwhile career to pursue;

• 59% - science important in their daily lives;

• 42% - too little information about science;

• 35% - too specialised to understand;

• 51% - too much conflicting information;

• 62% - scientists need to listen to what 
ordinary people think!

Nielson survey, 2014; n = 3,000



 John Roche, MPI

Why don’t they trust us?
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How do I know who to believe?
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“Should we force science down the 
throats of those that have no taste 
for it? 
Is it our duty to drag them kicking 
and screaming into the twenty-first 
century? 
I am afraid that it is.” - Sir George Porter

Scientists as part of the problem
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How confident are you that dairy cattle have a 
good life?

42%

30%

28%

Not confident Confident

Neutral

BEFORE

24%

44%

32%

Not confident

Neutral

Confident

AFTER

Ventura et al., 2016. PLoS ONE 11: e0154733.
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Scientists as part of the solution

“I cannot give any scientist 
of any age better advice 
than this: the intensity of the 
conviction that a hypothesis 
is true has no bearing on 
whether it is true or not!”

- Peter Medewar
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• We must be more humble!

• The consumers concerns are valid 
(even if YOU think they aren’t)

• We must empathise;

• We must be genuine;

Scientists as part of the solution
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People are buying the Process
Not the Product!
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We have an “emotional” process to sell!

• We produce the highest quality 
wholesome foods;

• A trusted food safety system;

• Almost all landed fish species are 
sustainably harvested;

• ‘free range’ animals producing low C 
footprint nutritious food;

• High quality timber for building;

• A biosecurity system, second to no one.
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“….every person dreams of finding an 

enchanted place with beautiful mountains 

and breathtaking coastlines, clear lakes 

and amazing wildlife, but most people give 

up on it because they've never been to 

New Zealand”
-Bill Clinton
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But, we must genuinely engage consumer concerns!

• Fishing bycatch & biodiversity;

• Animal welfare;

• Sustainable waterways;

• Climate change;

• Herbicides, pesticides, etc.

And, recognise that expectations will continue to change

But, we must genuinely engage consumer concerns!
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Summary
• Propaganda has been pervasive for millennia;

• We have lost consumer trust;
• By not listening to their concerns with respect;

• By not showing empathy;

• ‘Educating’ the consumer is not a solution;

• We must tell our ‘good news’ stories;

• We must engage, be humble & empathetic;

• We must acknowledge the validity of their concerns;
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Thank you
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john.roche@mpi.govt.nz

Down to Earth Advice Ltd

Thought for the Day

@down2earth_john

Contact me:

Follow me:

“Rest satisfied with doing well, and leave others to 

talk of you as they please” — Pythagoras

john.roche@mpi.govt.nz
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Thank you


